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Making your citations as unique as 
possible is one of the best ways that you 
can improve the rate at which you 
citations and other links index. 

Although unique content is a great help 
for indexation, it can be expensive and 
time consuming to have unique 
descriptions written for hundreds of 
created listings. When creating citations 
manually, aim for unique descriptions, 
images, and media across as many 
listings as possible. 

Unique page titles are also an

element to consider for uniqueness, 
although in many cases the

page title is set by a third party

(the directory) and cannot be changed. 

Your citations will more likely than not 
remain out of index if you aren’t using 
them. Even your indexed citations could 
fall off with a lack of freshness or 
uniqueness to them. Using your citations 
is not just an easy way to improve the 
percentage and length of indexation for 
your listings, it is a great way to promote 
and optimize your brand further down 
the line. You should periodically login to 
your citations and update the keywords, 
NAP info (when needed), description, and 
even links to other listings in order to 
refresh these properties.

Linking your citations together helps 
Google to better crawl (and index) your 
brand’s properties. There are several ways 
that you can interlink your citations, all of 
which can benefit your indexation rate 
and your brand as a whole.

Link to your top citations from other 
listings. Choose an authoritative property 
and use it as a hub to link out to your best 
citations.

Create a ‘Find Us Online’ or ‘Find Us 
Locally’ section on your website to link 
out to these authoritative

citations properties.

Once you’ve created hubs for your

brand - authoritative properties that link 
out to several other citations and brand 
listings - you want to build on those hubs. 
Tiered link building works both with 
boosting citations hubs, and with 
boosting individual citations.

Tiered link building may cause Google to 
recrawl the pages and the linked urls, 
giving you another chance at having your 
links picked up and indexed. 
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